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Overview 



ro*co films 
 
 

Overview 
 
International: Marketing and licensing to media buyers outside of the US. 
 

Educational: Bringing documentaries to schools, libraries, and organizations. 
 

Productions: Exploring adaptations, development, funding, and more. 
 

Digital: Direct content provider to major digital platforms around the globe. 
 

Simple cinema: Licensing community screenings outside of N. America. 
 

 
 

ro*co films currently operates as four divisions: ro*co films international, ro*co 
films educational, ro*co films digital and ro*co films productions.  
 
ro*co films international distributes feature documentaries to all forms of media 
outside the US.  In North America, ro*co films educational focuses on creating 
campaigns around the educational and semi-theatrical distribution of a small but 
powerful collection of films.  After creating and launching a Documentary Film 
Club for the Oprah Winfrey Network, ro*co films productions now focuses on 
raising production funds for their clients, as well as sourcing documentaries for 
adaptation to feature films. As a direct content distributor for the international 
territories of iTunes, Amazon and Netflix, ro*co films digital has the ability to take 
films directly into marketplaces where the traditional gatekeepers have declined. 
As part of their international service, ro*co recently launched SimpleCinema™ 
making it simple for ro*co’s international collection of films to be licensed for use 
globally in semi-theatrical and non-theatrical settings, such as corporate events, 
museums, NGO’s, universities etc. 
 
Founded by Annie Roney in 2000, ro*co films has represented award-winning 
and/or Oscar-nominated feature documentaries, such as Born Into Brothels, Jesus 
Camp, Pray the Devil Back to Hell, Gunner Palace, The Weather Underground, 
Promises, Street Fight, No End in Sight, Hoop Dreams, How to Survive a Plague, 
The Invisible War, Blood Brother, Particle Fever, The Internet’s Own Boy, E-Team, 
The Case Against 8, Inequality for All, Going Clear: Scientology and the Prison of 
Belief and The Hunting Ground. 



 
 

ro*co films international 
 

 
ro*co films international has spent fifteen years building global relationships with 
broadcasters, theatrical distributors, home video and digital platforms (where ro*co 
serves as a direct content provider to Netflix, iTunes, Amazon and GooglePlay), as 
well as educators, student groups, NGOs and corporations.    
 
ro*co’s credo of service and accountability to filmmakers has helped establish 
ro*co films, and its collection of films, as one of the most highly respected 
companies among media buyers, commissioning editors and producers worldwide. 
 
 

 
 
 

ro*co films educational 
 
 
 
ro*co films educational launched in 2009 with the mission to advocate for 
documentary film as an educational tool, to bring these stories to schools, libraries, 
and other instructional environments across the country, and to broaden the impact 
and influence of our films by mobilizing communities to host, organize, and 
execute their own public screening events. Whether you are striving to illuminate a 
topic or issue, create change, or simply start a conversation, showing a compelling 
film is the best way to do it. 

The films represented by ro*co films educational are inspiring, provocative, and 
challenging —connecting us to human experiences well beyond the boundaries of 
our own. 

 
 
 
 
 
 
 
 
 
 



 
 

 
ro*co films productions 

 
 
ro*co films productions was launched in 2009 to develop producing partners 
within the documentary, feature film and scripted television genres.  With past 
partnerships with OWN:  Oprah Winfrey Network, and current partnerships with 
Chris Columbus’s 1492’s Pictures and Lisa Erspamer Entertainment, ro*co films 
productions considers documentaries as sourced material in developing stories 
above and beyond the documentary world.   
 
Additionally, ro*co films productions will help secure finishing funds for a selected 
number of films that ro*co has strong interest in representing and/or producing. 
 
ro*co films productions is currently in development with 1492 Pictures on a 
feature film, and in partnership with Lisa Erspamer in producing Ross Kaufmann’s 
next documentary. 
 

 
 
 

ro*co films digital  
 
 
 

ro*co films digital evolved out of audience demand and the international market’s 
gravitational pull towards digital media. To expand the representation of 
filmmakers international digital rights ro*co films effectively developed direct 
relationships with international digital platforms such as iTunes, Amazon, Google 
Play and Netflix, among many others.  
 
As a leader in documentary film representation, ro*co films digital curates content 
for the world’s largest digital platforms and is a trusted source for award-winning 
documentary content.  ro*co films digital continues to craft dynamic digital 
strategies, territory by territory, platform by platform, for each unique film and has 
expanded digital offerings to the US marketplace. 
 

 
 
 
 
 
 



 

ro*co films simple cinema 
 
 
 

As part of the international service, ro*co films recently launched SimpleCinema™ 
making it easier for ro*co’s international collection of films to be licensed for use 
globally in semi-theatrical and non-theatrical settings, such as corporate events, 
museums, NGO’s, universities etc.        www.simplecinemafilms.com 
 

 
 
 
 
 
 

 
 
 
 

THE TEAM 
 

 
 

ANNIE RONEY 
 
Annie Roney is Founder and CEO of ro*co films. 
After nine years working with a top industry 
distributor, Annie founded ro*co films in 2000 
with two complimentary ideas: the belief that a 
well-told, well-researched and emotionally-driven 
documentary can challenge the way people think 
about issues in every corner of the globe; and, to 
be entrusted with the distribution of these stories, 
ro*co needed to be in service to the filmmaker 
first and foremost. 
 
The combination has earned ro*co the trust and 
respect of countless independent filmmakers in 
the US and abroad and, in turn, ro*co has curated 
the most highly acclaimed collection of 
documentaries in the world. 
 



 
 

CRISTINE PLATT DEWEY 
 

Cristine Dewey is Managing Director of ro*co films 
International. She builds and maintains relationships 
with media buyers and acquisition executives around 
the world to ensure that our documentaries get the 
attention they deserve. She manages the international 
contracts and works collaboratively with filmmakers to 
maintain a long-term international distribution 
presence for each of our films. 
 
Cristine joined ro*co in 2005 after several years of 
experience as a community activist. She has a B. A. in 
English from Carleton College and a professional back-
ground in development and grants administration. 
 

 
 

KRISTIN COONEY 
 

Kristin Cooney is Managing Director of ro*co 
films educational. Along with managing all 
operations associated with educational sales and 
distribution, Kristin works closely with 
universities, libraries, non-profit organizations, 
and various other educational institutions to 
enhance curriculum, promote acquisitions, and 
to broaden the use of documentary film as an 
educational tool. 
 
Kristin joined ro*co in 2009 with a professional 
background in market analysis, advertising, and 
administration. Kristin holds a BA is Sociology 
from UCLA and a Master of Science in 
Counseling Psychology from Dominican 
University of California. 

 
 



SUE TURLEY 
 

Sue Turley is Managing Director of ro*co 
films productions. Sue is responsible for 
exploring ro*co's interests in all areas of 
documentary development, funding and 
production, with special attention towards 
adapting documentaries into feature films 
and/or scripted TV series. 
ro*co films productions was founded in 
2009, and, under Sue's leadership, 
together with Founder and CEO of ro*co 
films, Annie Roney, has secured previous 
partnerships with OWN: The Oprah 
Winfrey Network, The OWN Documentary 
Club, and most recently with Chris 
Columbus' 1492 Pictures and Lisa 
Erspamer Entertainment. 
As a consultant and independent producer, 
Sue has contributed to the growth of ro*co 
films since its inception. She has a strong background in production as 
Producer/Executive Producer on several documentary film projects. Sue currently 
serves on the IFP Advisory Board and continues to serve on granting committees for 
both narratives and documentaries for The International Documentary Association 
(IDA) and the San Francisco Film Society. 

 
 

JULIE CAMPFIELD 
 

Julie Campfield is Managing Director of ro*co films 
digital. In addition to seeking new material for 
distribution, Julie is "resident innovator" and 
responsible for exploring and coordinating digital 
opportunities for documentary films. 
 
Julie has a degree in Broadcast Communications 
with an emphasis in Documentary Film Writing 
and Production. Her professional career spans 
several years working for various Los Angeles 
based film production and distribution companies. 
 
 
 

 



 
NICOLE ASKELAND 

 
Nicole Askeland joined ro*co films in 2012 as 
Project Coordinator. She lends her creative talents 
to marketing, sales and distribution projects for all 
divisions, and heads up the sales arm of ro*co's 
international semi-theatrical initiative Simple 
Cinema.  
 
Nicole also manages art and video assets for both 
filmmakers and media buyers and works 
seamlessly on the timely execution of 
deliverables. Nicole holds a BA in Political 
Science from Boston College and works in film 
production when not at ro*co. 
 
 
 
 

 
 

 
 
 

DANA CLARK 
 

Dana Clark is the Director of Operations at ro*co films 
educational.  Dana oversees and executes all business 
operations, which includes fulfillment and shipping, 
inventory management, customer service, client 
relations and generally supporting the educational 
division as needed.  She also researches and analyzes 
the needs of universities and other educational 
institutions to best match their needs with ro*co’s 
outstanding films and customized services.  
 
Dana joined the ro*co team in 2011 after an extended 
time raising her children and acting as a lead school 
volunteer.  She came to ro*co with a professional 
background as a senior purchasing agent and contracts 
specialist.  Dana holds a BA in Organizational 
Communication with a Business minor from Chico 
State University. 
 
 



 
TARJI RODRIGUEZ 

 
Tarji Rodriguez is the Client Services and 
Account Manager for ro*co films international. 
In addition to administering media buyer and 
producer contracts, she manages royalty 
reporting, accounts payable, client reporting 
and assists with database projects related to 
accounting and rights management. 
 
Tarji joined roco in 2014 with an extensive 
background producing print media in Los 
Angeles and San Francisco. She holds a B.A. in 
English Literature and has a long career 
building lasting client relationships. 
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